
2



3



4



5



6



7



 STEP-BY-STEP MARKETING 
CHECKLIST

For a Carpet Cleaning Business in 
Greenville, Ohio (Example)

Perfect  — here is a clear, step-by-step marketing checklist you 
can follow to help your carpet cleaning business in the Greenville, 
Ohio area get discovered more often by customers and AI tools like 

ChatGPT.

You can treat this like a 90-day action plan.
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 1. Lock Down Your Core 
Business Data (NAP 

Consistency)
Create or optimize profiles on:

• Google Business Profile

• Bing Places for Business

• Apple Maps

• Yelp

• Better Business Bureau

Checklist

• Add service areas (Greenville, Darke County, Arcanum, Union City, etc.)

• Upload 15–25 real photos

• Add ALL services (carpet, upholstery, tile, pet odor, etc.)

• Write a keyword-rich business description

9



 2. Build or Update Your 
Website Core Pages

Create these must-have pages:

• Home

• Carpet Cleaning (main service page)

• Upholstery Cleaning

• Tile & Grout Cleaning

• Pet Odor Removal

• About Us

• Contact Page

Each page should include:

• City + service keywords

• Before/after photos

• Testimonials

• Clear call-to-action (Call Now / Get Quote)
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 LOCATION 
DOMINANCE

 3. Create Location-Specific Pages

• Create a separate page for each area:

• Carpet Cleaning Greenville OH

• Carpet Cleaning Arcanum OH

• Carpet Cleaning Union City OH

• Carpet Cleaning Darke County OH

Each page should include:

• Local references (neighborhoods, landmarks)

• Photos from jobs in that area

• Customer testimonials from that town
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 LOCATION 
DOMINANCE

 4. Add Local Business Schema Markup

Have your web person add schema that defines:

• Business name

• Address

• Phone

• Service area

• Services offered

This helps AI systems clearly understand your business.
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CONTENT THAT AI CAN FIND
(Use MarketingZoo Articles!)

5. Publish 12 Local Blog Posts

Here are ready-to-use topics:

1. How Often Should You Clean Carpets in Greenville Ohio?

2. Best Way to Remove Pet Odors in Darke County Homes

3. Why Steam Cleaning Works Better Than Store Rentals

4. 7 Carpet Problems Caused by Ohio Winters

5. Spring Cleaning Checklist for Greenville Homeowners

6. How to Remove Salt Stains From Carpet

7. How Long Does Carpet Take to Dry in Ohio Weather?

8. Are DIY Carpet Cleaners Worth It?

9. How to Protect Carpet After Professional Cleaning

10. Top Causes of Carpet Damage in Rental Properties

11. Benefits of Professional Upholstery Cleaning

12. How Clean Carpets Help Allergy Sufferers 13



REVIEWS & REPUTATION
 6. Use This Review Script

After every job, text or email:

“Hi [Name], thanks again for choosing us!
Would you mind leaving a quick review and mentioning the service and city?
It really helps local homeowners find us.”

Example of ideal review language:

“Great carpet cleaning in Greenville Ohio — removed pet stains completely 
and dried fast.”

 7. Target 5–10 New Reviews Per Month

Focus primarily on:

• Google Business Profile

• Yelp
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AUTHORITY & BACKLINKS
(MarketingZoo Provides an Outpost Site 

Linking to Your Site)
 8. Get Listed on These Directories

Submit your business to:

• Chamber of Commerce (Darke County)

• Local newspapers

• Home service directories

• Facebook local groups

• Nextdoor

Also pursue industry credibility through:

Institute of Inspection Cleaning and Restoration Certification

International Janitorial Cleaning Services Association
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AUTHORITY & 
BACKLINKS

 9. Build Local Partnerships

Create referral relationships with:

• Realtors

• Property managers

• Flooring stores

• Restoration companies

• Insurance agents

Ask to be listed as their preferred carpet cleaner on their website
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MEDIA & PROOF 
(MarketingZoo Provides New Cleaning & 

Restoration Videos Monthly)
 10. Post Visual Content Weekly

Each week post:

• 2 before/after photos

• 1 short video clip

• 1 customer testimonial graphic

Post to:

• Facebook

• Instagram

• Google Business Profile
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AI SIGNAL BOOSTERS 
(Ongoing)

 11. Use Clear Language Everywhere

Always repeat phrases like:

“Carpet cleaning in Greenville Ohio”

“Serving Darke County homeowners”

“Professional steam carpet cleaning in Greenville”

Consistency = stronger AI recognition
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AI SIGNAL BOOSTERS 
(Ongoing)

 12. Strengthen Your Brand Name Recognition

Use your business name consistently with your service:

Example:

“Arndts Carpet Cleaning – Greenville Ohio Carpet Cleaners”

The more your name + service + city appear together online, the more likely 
AI will reference you.
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 WHAT SUCCESS 
LOOKS LIKE

Within 60–120 days you should see:

• More Google Map visibility

• More direct calls

• More branded searches

• More referral traffic

• Higher chance of being mentioned in AI responses
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